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As time progresses, the world begets increasing complexity;
we are at once hyperconnected and alienated from one
another. What's more, is that many of us are unaware of the
lenses we view the world through, further obfuscating the
communication between supposed opponents that we so
desperately need. Propositions, ideologies, and worldviews
that once satisfied are coming up short. The resulting meaning
crisis is overwhelming for those who perceive it.

Design is not fundamentally about creative disciplines. Rather,
it is an approach to life that humans have utilized throughout
history to make sense of the world we inhabit and find solu-
tions to our difficulties. Design is not a panacea, yet it plays an
indispensable role in progressing through any era—especially
this one.

What does this have to do with me? By nature of being
human, we are all designers to some degree, yet some are
afforded even greater sensitivity to, and resonance with, its
processes. Pursuing my degree in Industrial Design was a
logical progression, allowing me to sharpen the innate skills
that inform my approach to all of life.

Although | practice within traditional design disciplines, my
greatest value lies in my ability to think well—wielding a
scalpel, not a machete—coupled with my captivation and
adoration of aesthetics. | strive to create designs, systems,
and solutions that make sense, and believe that Beauty has
the power to change everything.
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Univeristy of London
Main Entrance Transformation

NBBJ transformed this historic building
ina manner true to its original concept,
by adapting the structure rather than
adding to it.
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McKinstry Innovation Center

Plentiful natural daylight with views
of the Seattle skyline and the use
of recycled wood and steel put

the project on track to achieve
LEED gold certification,

The McKinstry Innovaton Center is an emerging green tach incu
batorthat emphasizes the importance of colaboration i the

Soparateoffces from common areas,whie conference rooms and
toam spaces encourage communication among tanants. lentful

andthe use of ecycled Northwest wood and steel put the prject
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Maritime Building

Together with developer Beacon
Capital, NBBJ re-imagined the
structure as a Class A office building
at the heart of Seattle’s burgeoning
Waterfront district.

it stepin the transformation f Seatte's waterfront.
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Firm Overview Project Team

1.3 1.4

Architect’s Scope of Services
Vendor Firms

1.5

Design Schedule

A sampling of projects for NBBJ, including pages
from: RFQs, RFPs, interview decks, booklets,
templates, and other graphic miscellanea.




OURPROJECTS : Loetion srosecrTvPE
Neighborcare Soat Vs P i i,
Health et New Construction
Neighborcare Health couponents
Meridian Center for Health 3¢ st
44,800¢f Children / Maternity Support
compLeTonoaTE ServicesHuman Services
2016
enter for space.
resource cirical
caregi spurring con-
care, dental, v

buiding designed to be therapeutic throughout ts clin-
ical, public,indoor, and outdoor spaces, the Meridian
Center has become a hub and an amenity to the popula-
tionit serves.

With four clinic modules arranged in an on-stagefoff-

about the building.

Outside the exam areas, the balance of the Meridian
footprint s designed to complement a tracitional
cinical program. With the goal o treating the whole

person,"the Center offers a unique set of additional
spaces

tablish floor

rates back-of-house functions from patient view. Al the
same time, each module includes three distinct "t
ent”

computers, to conference rooms that might be used
one day for group therapy and the next day rented out

for. 1 of the facility
d heal

o
patient throughput and administering the appropriate

is desig I

Designing with the DPH /
FGI Regulatory Process

.
Harvard University Health Services
Master Plan Evaluation
Proposal for Architectural Master Plan Evaluation Services
February 8, 2022
Harvard Experience
In 2018, NBBJ cump\e(ed conslvucnun for the plan for the Memorial Drive graduate housing complex
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NBBJ is a different kind of design practice, one that
helps our clients drive innovation by creating highly
productive, sustainable spaces that free people to

live, learn, work and play as they were meant to.

The world's leading organizations look to our experts to
help them design environments that disrupt the status
quo and effect real, meaningful change at all levels.
Named among the most innovative architecture firms
by Fast Company three times, we make news by part-
nering with like-minded companies including Google,
Amazon, Samsung, Microsoft and Tencent. Our clients
also include institutional leaders such as University

of Cambridge, Massachusetts General Hospital, NYU lasting impact.
Medical Center and Stanford University.

Contact

Sarah Markovitz, Principal in Charge

smarkovitz@nbbj.com
617.378.4827

Founded in 1943, NBBJ is a privately held entity
managed by a Board, with locations in Boston, Seattle,
Columbus, Hong Kong, London, Los Angeles, New
York, Portland, Pune, San Francisco, Shanghai and
Washington, D.C. Our global network of “renais-

sance teams” includes more than 800 researchers,
strategists, nurses, architects, planners and interior
designers who generate ideas that have a profound and

Harvard University Health Services Master Plan + §

Schedul Fea |mar avr ay un v
chedule 8| 7 [1a]21]28] [ 18 ]as 5 162330 6 [1a]20]e7| 4 w0
WEEKLY MEETING,
-Porson if atlowea)| @ L L . . . . . . .
srevist| @ | ®
Off and Project Go
2'p Da
g D
3o 00
Plan Options and MEP
O = Deliverable Dates for each phase
REFERENCES PROPOSAL ASSUMPTIONS NBBJ COMMENTS ON THE

Malaina Bowker

Brigham And Women's Hospital, Associate
Director, Real Estate and Facilities
857.307.4020

mbowker@partners.org

Susan Cronin Jenkins
Massachusetts General Hospital,
Co-Director, MGH Planning and
Construction, Partners Real Estate
617.724.2216
sjenkins@partners.org

Professor Martha Minow
Harvard Law School
(Assistant: Elizabeth Benagh)
617.496.1117
minow@law-harvard.edu

+ For the purposes of this proposal, we
assume the duration of this project will
be five (5) months.

= All meetings will be virtual except for
asite visit for facility assessment.
However, if preferred, we can arrange
anin-person meeting at the end of
each phase.

+ Harvard will provide all existing facility
plans in CAD format that are required of
NBBJ to review or test-it.

* The Cost Estimator’s fee in Attachment

ARCHITECTURAL SERVICES AGREEMENT

NBBJ accepts the Harvard University
form of agreement referenced in the RFP,
with some clarifications and modifica-
tions to align with industry standards.
NBBJ is willing, without reservation, to
take responsibility for risks that we can
manage within our expertise. We believe
that terms acceptable to Harvard can be
readily negotiated
NBBJ suggests that the following themes
be explored to remove ambiguity and
assure that the goals of accountability,

d

3 assumes the total areais
72,000 SF and includes up to three (3)
options and one (1) round of estimate
revision in response to the review com-
ments. If the i

quity are

= Withholding: In accordance with our
philosophy of equity in contracting, we
believe unresolved claims should not
N > y

cost estimate turn out to be less than
36,000 sf, the cost estimate fee will be
reduced to $15,000.

« Existing MEP assessment will be based
on the tours, interviews, and provided
energy / water consumption data

payment before fair determination of
responsibility. Refer to §.4.4.

= Audit: We believe that the requirement
to pay cost of audit puts a commercially
unreasonable burden due to the fact
that a simple math error could lead to
an audit cost exceeding the value of the
error, eroding our profit and possibly
affecting our ability to break even on
the project. NBBJ will work with you to
review invoices and promptly correct
errors without requiring use of outside
auditors. Refer t0 §.4.5.

Harvard University Health Services Master Plan + 23
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Named among the NBBJisa
world’s most innovative carbon neutral
architecture firms certified firm.

by Fast Company three times

@

NBBJ is named the Named by Architectural Record
architecture firm of as 2020's fastest growing
choice for tech pani archi e 7%

by Wired magazine.

o %

In partnership with The University 75% of NBBJ's
of Washington, NBBJ invented work comes from
“Noise-Canceling"” wall panels, existing relationships.

reducing workplace noise by 60%.

? &

NBBJ has designed NBBJ is designing

70 LEED-certified projects, more than 5 Million SF

totaling 16 Million SF of zero carbon buildings.
Bedrock Cleveland by

Real Estate Development and

Public Space Improvement

December 10,2021

Request for Proposal Michael D. Pidcock
OHIO University Procurement Services
December8, 2021 205 West Union Street Office Center
Dear Michael,
Onbehalf of NBBJ, prop o

- 0U-08062021MOP.

y the

o
noods. the institution, th

context.

L
University's Hollister Hall Interdisciplinary Bulding

solutions.  your team, and
College

meet you
me at the contact information provided below.

Socersy
)
Arr
i

Megha Sinha, AICP, LEED AP BD+C
Principal | Urban Design and Planning

msinha@nbbj com
6142323133

Betrock Clecund Rl B Devopmet s o Spac mprvenes - 1 2 L T —
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Team, Roles and

02

Approach,

Project Team Overview

Responsibilities Neay ELLANA Workplan,
and Fee

MeghaSinha  BethWilson-Shunta  JimGresalfi  MelissaAlexander  CliveTysoe
s A wLEE0GA

Principalin Charge _Project Manager/. Architect Data Analyst Cost Estimator

The NBBJ team brings deep experience analyzing
existing architectural and programming conditions
and providing recommendations that align with
the vision and strategic plan of the University.

For i College.
Study, the

»

in programming, planning and design for university

learning environments. Clive Tysoe from Ellans, will provide concep-
tual cost estimating services based on the

v Principalin Charge, our teamhas.
2 history of working together and will maintain steady
involvement throughout the project. Th I EllanaC

d Small
Busines (WOSB) who we often team with to provide

and the day-to-day point person. She will also function

the OF
College of Business. budget. If the university prefers, NBBJ can also handle
allcost estimating internally, as wel.

Jim Gresalfi, as Project Architect, will develop and
understanding of the existing campus conditions and
infrastructure while bringing a design eye and creative
thinking to develop future recommendations.

N O Uty Ctg B oty - 7 1



2021 N88 Applied Research Fellowship

Creativity and Space

Data-driven design recommendations
for creative workplaces

AUTHORS.
Applied Research Consortium Fellow
University of Washington Faculty Advisor

NBBJ Firm Advisor

NBBJ FELLOWSHIP PROGRAM

Spatial Factors

Design elements present in participants’ home workspaces

NBBJ FELLOWSHIP PROGRAM

Behavioral Outcomes

particiy ff at when working from home?
Creativity and Productivity
Productivity Creativity”
Problem Solving Abilities
eg, Writinganessay, etc.  e.g. Math problems, etc.
ms of bilties, most people Creativity is a tricky We

reported struggling to match their former perfor-
mance. The only behavior that was slightly higher

were aware that many people would ademantly argue
that they aren't “creative types” or felt their technical

implying
hat isolation for this type

of thinking

ind this, we asked

evaluation, ike open-ended problem solving abili-
ties. We also utilized a mixed-methods study to make
sure our quantitative and qualitative data supported
each other.

Individual problem solving

NBBJ FELLOWSHIP PROGRAM

Designing for Creativity:
Movement

diverse design strate

‘Standing Desks and Bouncy Ball Chairs

rasponded with the highst creatvty and problem soling abitas.

— aspecialy i movement within theoffca spaco i lmited.

Fidget-Worthy Flooring
et fioor

Inviting Transition Space
Ifencouraging movement by separating vk spaces from eating

iton space. Consideraloments ke courtyars o nite peoploto
traveltheough,

iftha spaces aretoatroublesome to travel trough ragulrl,occuparts
wilfind a work around o skip movement atagsther.

Auditory stimuli
e.g., Music, hearing
the dishwasher, etc.

Open Views
e.g., Windows
looking outside

6 9°/o

Visual Stimuli
e.g., Posters,
artwork, etc.

Tactile Stimuli
e.g., Fidget toys,
blankets, etc.

2 8°/o

Furniture that allows
for movement
e.g., Standing desks,

Greenery
e.g., Houseplants, views
of trees outside, etc.

bouncy ball chairs, etc.

Making space
e.g., Table space to
spread out with materials

Olfactory Stimuli
e.g., Cooking smells,
candles etc.

Platforms for ideas
e.g., Whiteboards, cork
boards, pin up space, etc.



FRANKLIN
UNIVERSITY

Mr. Name Surname
Title

Address

City, State, Zip Code

Day, Month Year

Dear Mr. Surname,

De modipid mossunt eumquis quiaspid unt lantistem facea quas sit es doloribus maxima
denit re voluptat. Apero de ius, comni tem cum fuga. Ut officaborum sim aut ut plabor as
dollorp oribusdam diti idemolupti ullectur, omnime velleni hiciam quunt que nihit aut
occusam aut as quatur, utamus arum inctur andae pos iuntibus et exceper uptatiant. Nam
esciumet essum quo ex ex et, sendit voluptis nobit, idendae. Agnam, consed ut omnimus et
modic te nectotatus molumqu issiminctus et adit earum aut accabo.

Tota sus eium que dis id ex et que inctore odi aut as porrorporati optisci dempos receri-
bus et offici alia is renem hillace arciunti aut ut esere il ium autate voluptaturi nus dolora
vellenditas sit eumquas itatia nam quam ium qui cum que voluptatem nonecepelest diassed
esti sed ma comnihit lit minulpa rchilignis in et por adis exerum es de niende eius dolupti
simincto blantiis ilia que autemo et quam expligenis ipsam, nobitiu santiam faciisitatem
que audia prerit alibus sit il ersped exerum latemposae quo mi, sum quissitem et et a ne net
volo et lab idunt paris eium hari sunt enderna tinctate niet volor recte conserum ipsum est
odi que vollab inist quis adis sin por reius denimpe reiciam aliquibusa coreped ut eiciati
onsequati cuptibus, volori suntur?

Qui dolesequas perfera volum renientus plab inus quunturion plaborpor reicimi, que ever-
um quodio inim et qui alicit labor atur santur ant est excea accullori ulparchilis restiam rem
natinum que volutes utector sinullorunt re comnis quaest fugia pa deris iuntius et voloria
quiaturiorum quataer feriorios iusande ndandi ipsunt doluptatquia dolloriante nonsequam
hicipsu ndiciatis et quatiate nissunt, nossimet, entota delluptur, quatquo dolupta quae dolor
reribus atur, volo imagnamus, cuptat.

Pa poriorrum, ut alissi officit int quoditatia nem ut aditae praererchil et aut ommo et essit
que vellor si cone resserf eribusdae am int, ommolor ibusam vendame ndipsam consend
ebisciunt aperiam aceate sum saperemgque si unt as eostis veligenis con nos archiligniet fuga.

Sincerely,

Name Surname
Title

Center for Teaching Excellence

201 S. Grant Ave. Columbus, OH 43215
p.614.947.6579 institute.franklin.edu



Center for

Teaching
Excellence

Branding and identity created for The Center for
Teaching Excellence at Franklin University.

The Center is devoted to providing course offerings
designed to inspire and support educators. The logo
and letterhead convey established strength and
confidence.






| conceptualized, hand-built, and finished a
multipurpose stool for common workspaces
at the Columbus College of Art and Design.
Utilizing CNC production, four stools can be
produced from one sheet of 5'x 5’ Baltic
Birch plywood without fasteners. The low,
internal shelf and rear support allows for bag
storage, accessible even while seated. The
contoured grips make carrying and arranging
the stools comfortable, affording modularity.
18'x14.5'x14.5".



Various Concepts

grounded

GROUNDED| |PRESENCE presence



Final Concept

grounded
presence

Branding and identity developed for spiritual
direction group, Grounded Presence. References
to nature were highly influential—near essential—
to creating both the logo and accompanying
color palette. Clients are invited into a calming
sense of presence as they are accompanied on
their spiritual path.







A fragrance concept and set of
apparel graphics developed to
inform Abercrombie & Fitch's new
brand direction. Remembering
A&F's collegiate, sportsman
heritage, while also incorporating
bold simplicity results in a fresh
interpretation of a timeless brand.






Hudson—the aqueous link between the timeless
city and great upstate: modernity & heritage. A
vibrant blend of Deep Oud, spicy Viburnum, and
fresh Cypress: awakening the senses, beckoning
areturn.

= Gradated smoked glass bottle
= Black gloss cap with grey logo inlay

= Packaging features: embossed type, and inset
greyscale floral emboldens modern masculinity






Branding and identity created for experimental house
and techno producer, The Secret. | laser-cut the
unforgettable business cards at Conus Laser Group in
Plain City, Ohio—the high-gloss black acrylic, matches
the intensity of his music. Similarly, | letterpressed the
smooth, matte black envelope using a metallic gold ink
at Igloo Letterpress in Worthington, Ohio.

chtterces







GRAZIA POUR HOMME

Grazia pour Homme: a fragrance concept developed
to study the intersection between rudimentary form,
and sophisticated olfactory experience. | fabricated
both the chemically-welded acrylic prototype and
the printed cardstock packaging.



Wade Gwin — -
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SZYMON ZURN

Personal care objects developed to Candle Concept 1 Candle Concept 2

commemorate Polish luxury house Votive candle with debossed knurled center band, Black or ecru pillar candle enveloped in a clear
SZYMON ZURN's 1 0-year annive;'sary featuring smoked glass lip, fading to a clear base. glass dome, featuring etched logo on glass base.
Concepts highlight the brand’'s empha-

sis on craft and thoughtful living.

—
PR

Cream Concept 1 Cream Concept 2 Cream Concept 3

Tube features a gradated silver diamond pattern Container utilizes tinted glass container with black ~ Frosted black glass bottle, utilitarian labeling,

calling to the quintessential Carry-On Carter, by lid. Minimal labeling signals laboratory-level purity. brass dosing apparatus referencing common

SZYMON ZURN. objects of times past.



Candle Concept 3 Candle Concept 4 Soap Concept 1&2
Votive candle cut from midnight blue glass/crystal. ~ Votive candle features a gradated smoked glass, Related organic forms, with colors to match
Gothic revival-informed lip refracts flame light, fading into a clear bottom and inset into blonde Pantone brand colors.

calling to the history of Podgérze. wood base with routed logo.

Cream Concept 4 Soap Concept 3 Soap Concept 4

Black lid envelops the tall glass container, fasten- Subtle geometric form, with colors to match Interlocking diamond pattern engraved into
ing near the base. Logo is routed into the lid or Pantone brand colors. surface, with colors to match Pantone
stamped with metallic foil. Diamond insignia is brand colors.

etched into the glass base.






| designed and hand-threw various
ceramic objects with the intent to share
an understated visual language. Glazes
and forms reflect a primitive familiarity,
inviting hard use, not merely admiration.



MAJESTIC GIFTS

Branding and Identity developed for Majes-
tic Gifts, an equine-assisted counseling
company. The artwork and type is intended to
convey awe, approachability, invitation to
deeper connection between client, counselor,
and horse. The cards were letterpressed by
Igloo Letterpress in Worthington, Ohio.



L

1831

Various logotypes developed for 1831,
a photo and video company aimed at
capturing the best in car culture and
producing engaging music videos.

EIGHTEENTHIRTYONE







Howard Brooks
Interiors

Full branding and identity developed for
Howard Brooks Interiors, a traditional furniture
retailer founded in 19386, including: business
cards, envelopes, letterhead, notecards, and
price tags. Select pieces were letterpressed
by Igloo Letterpress in Worthington, Ohio.






Incredibly mild Castille soap designed for French label, A.P.C.,
intended to reflect the brand’s emphasis on basics and utility,
fitting with their non-apparel objects. | produced both the
soap and accompanying packaging by hand.



EXISTING MAIN BUILDING WEST FACADE

EXISTING PYLON SIGN

A refresh concept for the 4930 N. High Street
strip mall in Columbus, OH: exterior paint and
signage options to uplift a tired fagade.

EXISTING WEST BUILDING DETAIL

420 . HGH ST SHOPPI CENTER | STE | 8.14.201 73
e

WEST BUILDING DETAIL
OPTION 3

4930 N. HIGH ST. SHOPPING CENTER | CONCEPT 002 | 8.14.20 | P6
© Tim Lai ArchitecT



MAIN BUILDING WEST FACADE

OPTION 3
PNT -1 PNT -2
INKWELL ICE CUBE
SW 6992 SW 6252
@ 4930 N. HIGH ST. SHOPPING CENTER | CONCEPT 002 | 8.14.20 | P5
© Tim Lai ArchitecT
PYLON SIGN
CONCEPT 1

Outward-facing presentations for: Tim Lai ArchitecT,
including various concepts from both residential and
commercial projects. Select pages highlight: interior,
exterior, and FF&E concepts.
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historic German Village (Columbus, OH).
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Furniture and finish concepts with corresponding elevations for
a historic church turned co-working space (Indianapolis, IN).
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The Revlon 577 Hair Dryer is a travel-friendly
concept for the modern businessman. It features

a sleek, cylindrical form, providing greater precision
than traditional, pistol grip styles. The rear control
ring has five settings and allows the user to select
the temperature and fan speed. The fully functional
prototype was 3D printed and assembled around
preexisting internal parts.

Development started with understanding the target
market, analyzing available travel hair dryers, and
highlighting their drawbacks. As design criteria
emerged, 2D and 3D sketches aided in further
defining the form and functionality, producing a

final concept: SOLIDWORKS modeled, 3D printed,
finished and assembled by me.



This small study focused upon the pos-
sibilities of laser-cut and bent sheet
metal through a subtractive lens. The
result were two architectural fixtures:

a drawer pull and hand towel hook that |
laser-cut, hand-formed, and finished at
Conus Laser Group in Plain City, Ohio.






wadegwin@icloud.com
+1 614.800.4274
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